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1. A separate introductory section of a literary or musical work.
2. An event or action that leads to another event or situation.

preface - prolog - introduction - preamble - foreword
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Stats:
~2.7 MM households in ~150 cities

The number of food scrap composting programs in the US
more than quadrupled from 2005 to 2010

Massachusetts
and Vermont -
mandatory
composting of
commercial food
waste due for
2014




Chemistry Connects with Base

Zero Waste and Sustainability
“Sustainable Saturdays”



»'*aturdays
At Safeco Field 0-BASF

=BASF is the sponsor of the Seattle Mariners Zero Waste program.

=Elements of Spohsorship include educational and interactive events to enhance the
fan experience at the games and to promote sustainability and zero waste.

=I[nnovative collaboration ofmore than 9 stakeholders.

=Program has resulted in positive media exposure & growth.in understanding of the
value of Zero Waste and sustainability. Invited by The White House toa panel
dlscussmn on greenmg the sports mdustry | | ~ |

‘ -Marmers reportlng cost savmgs of ~ ZMM doIIars since 2005
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Kid Compost's

'Earth Math

BASF 100% COMPOSTABLE * .

PEANUTBAG " ax

SUSTAINABLE SATURDAYS

Made with compostable
Ecovio® by

The Chemical Company

ECOSAF g

BASF Kid Compost
Trivia Game

APRIL 21,2012

Q: In 2011, what percentage of all waste
generated at Safeco Field was composted?
A) 17% B)32% ()51%

To enter, text your answer (a,b, or ¢) to 71532 prior to the end of the 5th inning.

The Mariners have instituted a very aggressive waste diversion
program in recent years. Recycling plastics plays a part, but
) the largest impact is created by organics recycling, with more
than 50% of all waste generated in 2011 bemg
% compostable (food stuffs, compostable

plastics/serviceware, compostable SAFECO FIELD

cardboard). SEATILE Hatikens

Drive Sustainability Home: Use compostable bags
with your city’s curbside composting program to
make it easier and more sanitary.

Sustainable Saturdays
at Safeco Field
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Product is not for human consumption.
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Compost Giveawa CONGRATS TO SAFECO FIELD
2011 RECYCLER OF THE YEAR!
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Thanks to our fans, Safeco Field keeps almost 900,000 pounds of recoverable food,
compostables and yard waste out of the landfill annually while Cedar Grove Composting
transforms it into this bag of earth-friendly soil used to grow beautiful Northwest gardens.
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This i f compost ed 1]  bark, perite and organic fertilizer.

1 ’( Best for outdoor use as container planting media or for mulch around a bush or plant.




Retailers Environmental -
Consumers - Consumer goods, Lawn Remediation COrpmeraa B e Transportation
Homeowners & Garden Projects Agriculture ’W Construction Dept, Projects

Converter
Equipment
Manufacturers

=

Institutional Organic
Diversion
School, Restaurants

- Inﬂuencers
(bloggers, tweeters, NGOs)

Lawn/Leaf
generators

Houses, lawn care
companies

Compost Equipment Manufacturers
Green bin — Norseman

Shredder — Vermeer

Ag. Systems — fitrexx

Need to connect a broad group of stakeholders with diverse interests




SUSTAINABLE SATURDAY
PARTNERS

N~ ARAMARK ) ECOSAFE
FORTSRRA  CampFireUSA

Today's kids. Tomorrow’s leaders.
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Annual Recycling Rate

FY11 $95,000 Saved and 974 Tons Recycled

2005
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2007

2008

2009

2010

81%

2011




“ Food Waste 34%

mYard Waste 17%

mLandfill 17%
Cardboard & Office
Paper 10%

m Misc. Recyclables 7%

= Co-Mingle 6%

PET 5%

m Construction Debris
4%

Organics = 51% (Food Waste + Yard Waste)

Managing
organic waste
was key driver

for diversion
rates greater
than 50%




Understand the value cloud for each
stadium

Make sure each stakeholder has input
and feels a sense of ownership in the
ZW program.

Fan engagement and entertainment

Celebrate your successes




